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Thank You, Conference
Program Advertisers

The WMU Food & CPG Marketing Program would like to extend a special thank you to

the following organizations for their advertising support.

Abbott Nutrition
Acosta

Advantage Solutions
Aunt Millies Bakeries
Bayer HealthCare
Bel Brands

Bell's Brewery
Bluewater Technologies
Burnett Foods
Catalina Marketing
Clorox

Coca-Cola

Cocktail Artist
ConAgra
Constellation Brands
Country Fresh
Crossmark

Great Lakes Wine & Spirits
Dawn Foods
Daymon Worldwide
E. & J. Gallo Winery
Fresh Thyme
Georgia Pacific
Hershey Company
Hormel Foods

HT Hackney

IGA

Impact Group
Imperial Beverage
Insignia Systems, Inc.
IRl Worldwide
Jewel-Osco

KeHE Foods

Kellogg Company
Kimberly Clark

Kroger

Learning Evolution
Litehouse

Magnum Coffee Roastery
Mars Wrigley

Martin's Supermarkets
Masterpiece Flower Co.
McLane Food Service
Meijer, Inc.

Mondelez International
National Grocers Assoc.
Nestle Waters

Nielsen Company
Paramount Coffee Company
Pepsico, Inc.

Pinnacle Foods

Prevedere

Procter & Gamble

SAP

Sargento

Shipt

SignArt/Evolocity
SpartanNash

SpartanNash Graphic Services
Starbucks

Sysco

The Gluten Free Bar Company
The JM Smucker Company
Unilever

Valassis
VML
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THANK YOU FOR THE SUPPORT

D Nutri'Grain

OF OUR FAMILY OF BRANDS.
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COMMITIED
MICHIGAN'

Kroger is proud to be a neighbor in
Michigan's many diverse communities.
We offer products in our stores that

meet customers’ unique needs. And

our support of hunger relief and health
and education programs is part of our
promise to help our communities prosper.

22017 The Kroaer Co



10 making our communities stronger.

At Kroger, service isn't something that stops at our front door.
Cur commitment to our customers stretches out to the Michigan
communities in which we live and serve.

Over 12,000 dedicated associates proudly support events for charitable
groups, health organizations, educational initiatives and more. It's the
Kroger Promise-to help our communities grow and prosper.

SEOT The Krager Ga,




8 PEPSICO

PARTNERING FOR
GROWTH WHILE
DELIGHTING
SHOPPERS.

Striving to be your most valued partner.
Driving sustainable growth and shopper
satisfaction. That’s our commitment to you:
To build your business with the brands,
tools, and brainpower of PepsiCo.

oulstanding quality.
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The entrepreneurial spirit that grew
Meijer into the first supercenter is
present in all of us, and challenges

us to raise the standard.

A career at Meijer means staying
ahead of the trends, moving quickly
and being part of something we think

is pretty amazing.

Explore opportunities in merchandising,

marketing, manufacturing, operations,
supply chain, logistics and product

development at jobs.meijer.com.
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Join the Team!

If you're enthusiastic about good living, good food and good service,

we'd love to talk. There's never been a more exciting time to join the KeHE team.

Our goal is to be the trusted partner in the U.S. and we're always looking for
top talent to help reach our goals. KeHE is a faith-friendly working environment
with a people-first culture.

Certified
KeHE is more than a company.
We’re a force for good.
Corporstion

KeHE people put their

K H E3< hearts where their hands are.
e CARES And we serve.

kKeHE attracts highly effective individuals with a passion for helping our lbbusiness partners succeed.
We operate in that critically important space between manufacturers and retailers, and our people
are focused on both groups achieving their goals. Whether we're involved in demand planning,
inbound freight consolidation, delivery route optimization, retdiler category reviews, or speed-to-shelf
for new items, the KeHE team has the best and brightest personnel supporting your objectives.

N
t KeHE
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LEARNING

JEVOLUTION

Building Confidence
Delighting Learners

We help prepare you for a successful career in CPG and Retail.

You're on the go, tech savvy young professionals! The traditional B8 a=%
ways of working and learning don't fit your needs. At Learning

Evolution we can help you as you grow in your career and

provide you the tools to Skill UpI™

Our courses are customizable, mobile ready and meet fevera ) [gsh Process

global dynamics. -

§
‘Ecommerce Fundamentals

s,

Inquiries @ 619.342.7217 or skillup@learningevolution.com | www.learningevolution.com
118



A framework for
onboarding success!

Prepares new team members or new hires to onboard successfully.
This framewark applies a building foundational skill approach with
application reinforcement challenges to guarantee capability and
retention. Flexibility and online delivery provide a cost-effective and
friendly way to take category management and shopper insights

eLearning to the next level.

At Learning Evolution, we teach the art of how to articulate
insights effectively, which in turn helps you compel your

audience to take action!

At Learning Evolution, working with our learners to help them gain
insights on shopper behavior is our top priority. We focus on the
shopper sciences to help you turn data and analytics into actionable

insights to drive better results!

Penetration

Buy more often

Freguency

Buy more on each trip




Our Promise: Drive Growth Through
Winning Insights and Execution

At Advantage Solutions, our customizable suite
of technology-enabled sales and marketing
solutions is designed to help the world's leading
consumer goods suppliers and retailers drive
consumer demand, increase sales, and achieve

operating efficiencies,

To learn more about us, visit
acdvantagesolutions.net.

&) ADVANTAGE

AN/ SOLUTIONS

Headguarter Sales
Partnership Building
and Execution

Analytics, Insights,
and Intelligence

Customized Retall
Coverage

Comprehensive
Business Process
Outsourcing

Leading Edge
Digital Technology
Solutions

#1 Ranked
Promotions and
Experiential Agency
by Ad Age




ADVANTAGE

SOLUTIONS

CONGRATULATIONS
WESTERN MICHIGAN GRADUATES!

The ACE Program and Advantage Solutions wishes
each of you luck as you begin your career in the CPG

https://www.careers.advantagesolutions.net/job-types/ace-program
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LET’S CREATE AND
GROW YOUR BRANDS

At Daymon we are dedicated to providing our clients with comprehensive
services designed to create, build, and accelerate their brands sales.

Over the last 5 decades we've designed over 75,000 labels, launched over
1 million SKUS and executed over 2 billion shopper interactions.
Whatever retail services you require, you can bet we do it...expertly.

If you want to make your cash register ring, call Daymon today.

Strategy & Insights ¢ Supply Solutions * Consumer Experience Marketing

Retail Execution ® Packaging & Brand Design
D on FOR MORE INFORMATION VISIT
WWW.DAYMON.COM
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FIND

YOUR FIT
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Daymon provides exciting career
opportunities across the globe
that allow you to build on your

area of expertise, learn new skills,

strengthen your collaborative and

partnership techniques, and achieve
career advancement.

We're always seeking innovative
thinkers with a passion for making
a difference.

OUR EXCITING CAREER OPPORTUNITIES CAN BE

FOUND AT WWW.DAYMON.COM/CAREERS
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Inspired People.
Inspired Food.

We are Hormel Foods, a global Fortune 500 company
born in Austin, Minnesota and raised around the world.

And while we are over 125 years old — we are just getting

started. Come with us on our journey and watch us grow.

www.hormelfoods.com
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Do you want to sell for one of the

YOUR
top-rated companies in America?
R Consider a career with Hormel Foods
Here are examples of leading brands within our portfolio.
YOUR 7/ SFIREBRAISED  Compleats
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Hormel Foods was founded in 1891 as a small retail store in downtown

Austin, Minn., and has thrived for more than 125 years by following two

principles set forth by our founder, George A. Hormel.

For more information, scan here + Consumer and customer needs should drive product development.

BRSNS + A high-quality company can be built only by high-quality employees.

www.hormelfoods.com/careers

FORTUNE MORE THAN
IN SALES

IN FISCAL YEAR IN HUNGER
COMPANY DONATIONS IN
SELLING POWER MAGAZINE’S MORE THAN MORE THAN
HOLD THE

TO SELL FOR
FOR THE TENTH CONSECUTIVE YEAR W 0 R L D W I D E T

ONE OF THE BESN PLACES TO WORK {Lyo RECENT GRADS ¢ BY SYMPLICITY « 2015



Customer Focus ° Innovation o Patriotism o Teamwork
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You’ve set big goals for your career.
Achieve them with SpartanNash.

“l use my degree every day at SpartanNash. After graduation, | knew | wanted to
be a category manager, and the opportunities at SpartanNash have allowed me
to reach my initial goals and set new ones for myself. What began as an internship
in the fresh department has become a full-time career with advancement, thanks
to the hands-on, real-time learning that | was exposed to at Western.”

Cortney Hilton, General Merchandise Category Manager, SpartanNash

WMU 2008, B.A. Food and Consumer Package Goods Marketing
SpartanNash Category Management Intern 2008

% SpartanNash

Taking food places™

Find your next opportunity at spartannash.com/careers.

Respect ° Integrity ° Accountability ° Celebration & Fun
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WE’RE JUST GETTING STARTED!

WWW.GALLOCAREERS.COM
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FOLLOW US @GALLOCAREERS



& ¢
ABRIGHT FUTURE
STARTS TODAY

-

Unilever is a proud supporter of Western Michigan University.
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JCKERSCAREERS.COM
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| i Snoppers
’ ” 'El' ;.' say perglﬁtzuhon —
matters to them.

Personallzed Dlgltal Circulars
Bringing value to your shoppers wherever they are.

Catalina’s My Favorite Deals™ selects the top, most relevant, items on sale for each of your customers and

confinuoushy delivers value throughout the week: in-store, online through email and mabile.

For SHOPPERS this means the deals they want, when they want them.

T o p o 5
\

Mobile At home

In-store

For YOU this means more return trips, bigger baskets and boosted sales.

®
To learn more reach out fo us at contact@catalina.com. CAI A LI N A

1-877-210-1917 I catalina.com PRECISION THAT POWERS PERFORMANCE
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¢ Kimberly-Clark

Leading the World in
Essentials for a Better Life

Kimberly-Clark and its well-known global brands are an indispensable part of life for people
in more than 175 countries. Every day, nearly a quarter of the world's population trust K-C's
brands and the solutions they provide to enhance their health, hygiene and well-being. With
trusted brands such as Kleenex, Scott, Huggies, Pull-Ups, Kotex, and Depend,
Kimberly-Clark holds the No. 1 or No. 2 share position in 80 countries.

Kimberly-Clark is proud to support Western Michigan University Food Marketing Program.
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\.élassfs.

imtelilgent media delivery

How can you activate more
shoppers anywhere’?

,./ H\“\, By infusing the appropriate data, Valassis is uniguely

II III v . -
able to identify and influence the same consumer

f > at home or away with integrated print and digital

campaigns. The result? Drives stronger activation

1 F 4 =1 P |

\ ;s" throughout the day —on a local or national scale.

e L

Activate anywhere. Visit valassis.com

PROUD SPONSCR OF THE 2018 FOOD MARKETING CONFERENCE
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meijer & @ SHIPT

Your groceries,
delivered.

Same-day delivery available from Meijer!

Put more time back in your day by
getting fresh produce and household essentials
straight to your door.

See offers in your area at shipt.com/meijer
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Georgia-Pacific is the maker of familiar household brands such as Brawny® and Sparkle® paper towels,
Quilted Northern and Angel Soft bath tissue and Dixie plates and tableware, as well as building products
and packaging. These daily essentials are proudly manufactured in the United States by hard working

men and women, who are helping to meet the needs of American families with products they can count on.

GeorgiaPacific

© 2017 Georgia-Pacific LLC. All rights reserved.,

Learn more at www.gp.com



Dawn Foods Provides the Ingredients for

LIFE'S SWEET MOMENTS

For nearly 100 years, customers have
counted on Dawn to help them grow
their bakery with the right mix of
products, innovations, global
perspectives and inspired

bakery expertise.

While you're concentrating on bringing joy to your customers, we're bringing you the solutions
that make your job =asier, Contact us at 1.800.292.1362 or dawnfoods.com.



PROUD SPONSOR OF THE 2018 FOOD MARKETING CONFERENCE ¥in f©
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Learn more about The Science Behind What's Next™ at niélﬁé.

Ew.e'zdﬂﬂneﬂn’fsmﬁm&ﬂ":ym. LLE: Al Rights Reserved.
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Great Food.
Bright Future.

Conagra Brands is transforming the way
we fulfill what people want. We’re modernizing
our iconic food brands, leveraging fresh
opportunities and adapting to a changing
landscape —driven by our focused,
innovative culture.

ConagraBrands.com

<
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AHERITAGE OF BRINGING GOODNESS T THE WORLD.

Along history of iconic brands, innovative products and a dedicated sales team
equates to optimum day-to-day sales, but for our customers, it equates to day-to-day
goodness in their lives. And that’s what we've always been about.

The Hershey Company is proud to sponsor
Western Michigan University Food Marketing Conference.

HERSHEY.S

thehersheycompany.com
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REALCHEESE PEOPLE® = &

PUT 100% REAL e
INTO EVERY /6\0

SNACK_,_A‘ND MEAL. / ;G

SLONSIN SHARD CHEDT Balanced Balanced r;:.;:_;';r‘ :
. Breaks =

WE'RE REAL CHEESE PEOPLE®
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y 4
PeG is a proud sponsor of

The 53rd Annual
Food Marketing

Conference

©2018 Procter & Gamble



You are the future of foodservice.

You are the innovative minds and creative visionaries who'll shape our future,
and Sysco will help you succeed.

Competition is fierce, Trends emerge and evolve at a bewildering pace.
You need a business partner who invests in your success.

Sysca is constantly developing new products to meet the demands of today's consumers.

Our Quality Assurance Food Safety initiatives lead the industry. Our commitment to energy efficiency,
hunger relief, local sourcing, and sustainable fishing and agriculture benefits the communities we serve
as well as the environment. Through Supplies on the Fly, we offer the 24/7 convenience of the largest
selection of foodservice essentials available anywhere, while our e-commerce solutions empower

our customers, bringing new levels of contral and transparency.

The future looks bright. Let's build it together.

Sysco

Grand Rapids

At the heart of
food and servies




P a
THE CLOROX COMPANY We make everyday life better, every day.
Y
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REFRESHING STYLE

BACKED UP BY RICH FLAVOR THAT CAN'T BE BEAT

CONGRATULATIONS 2018 GRADUATES!

IN LOVE

GROUND COFFEE

VANTLLA NUT CREAM

oM 1y

WALLNT SIRE WTULE AT ke

Lindsay Penberthy - Sales Executive

Ipenberth t t w
B0096EA222 Ext 2435 paramountroasters. .




We make
the brands that

make yo u sm i Ie. Sharing smiles

At Bel Brands, USA, our business is built on brands
that have delighted consumers for generations, such
as Owls Nest®, Kaukauna®, WisPride®, Merkts®
spreadable cheeses, The Laughing Cow® cheese
wedges, Mini Babybel® natural cheeses, and Price*s®
pimento cheese spreads.

Innovation, quality and a friendly approach define
who we are. Delivering upon those qualities is our
commitment to you.
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Let Acosta make your sales and marketing vision a reality.

Why do top consumer packaged goods brands choose Acosta? Because we
deliver integrated sales and marketing solutions that drive results. As the
industry leader, we offer strategic insight, essential expertise, unparalleled
coverage and the most innovative technology. Our ultimate goal? To act as
an extension of our clients’ teams; deploying our resources to help them a
chieve superior results for their brands.

To learn more, visit www.acosta.com.

www.acosta.com
Headquarter sales

Insights and consulting
Integrated marketing solutions
Brand activation

Planning and placement

In-store execution

ACOSTA



TURN SHOPPERS
INTO BUYERS
Tell your story &
Drive trial

¢ Increase sales

!“

Fr

| '\‘,‘.ﬂ“\ ""lll‘.
From in-store to mobile execution,
learn how our marketing programs boost your revenue.

BRANDON DVORAK by,
Phone: 612.669.1119
Email; brandon.dvorak@insigniasystems.com 1T

insigniasystems.com

%




COCKTAIL

ARTIST

ESSENTIAL BAR INGREDIENTS

11T T

COCKTAIL
COCKTAIL COCKTAIL
COCKTAIL COCIKTML
RTIST ARTIST ARTISTY AR 0c
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[mAD PURLE
SH0RY SPICES

i © o O

CHECK US OUT AT COCKTAIL-ARTIST.COM

OR
SAY "HI" AT INFO@COCKTAIL-ARTIST.COM
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The Independent Grocers Alliance
and its Red Oval Family of
World-Renowned CPG Brands
Proudly Support

WESTERN MICHIGAN UNIVERSITY

FM &>

FOOD/CPG MARKETING PROGRAM




3

#  100% Employee Owned
PROUD SPONSORS OF

WESTERN MICHIGAN

'UNIVERSITY
FOOD MARKETING /=

CONFERENCE

fW®B | www.litehousefoods.com
%
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For lover 118 years, shoppers have
counted on Jewel-Osco to bring
them the quality and value they
deserve. It's been that way ever since
horse-drawn carriages brought coffee,
tea and other essentials to customer’s
homes. Today, over 31,000 Jewel-Osco
associates work hard to deliver on our
promise to provide families with the
freshest and finest selections for less.
It's been our main focus since 1899
and we look forward to serving many
more generations in the years to come.

PROUD SPONSOR OF THE 2018 FOOD MARKETING CONFERENCE
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VARIETY S

This Snacking Moment Surprises Shoppers
with New Twists on Iconic Favorites

Introducing Milka OREO Chocolate Candy!

A delicious new innovation that will help sweeten
category growth

Global excitement: Successfully launched in

20 countries worldwide*

&)

*Mondalaz Internaticnal @ Mondeléz International group



®

CRAFT AN EXCEPTIONAL
CUP FOR EVERY MOMENT.

’
-

Visit athome.Starbucks.com
to enjoy more at-home favorites

Keurig, Keurig Hot, K-Cup and the K logo are trademarks of Keurig Green Mountain, Inc., used with permission.
© 2017 Starbucks Coffee Company. All rights reserved.
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APPLESAUCE | CANNED VEGETABLES | FRUIT JUICES | MARASCHING CHERRIES | CAMNED FRUIT | FRUIT FILLINGS | DRY PACK BEANS | MEAT AND SALAD PRODUCTS

A serious commitment,
shared by family and employees,

to provide the best products

in a responsive, dependable, and
customer service-oriented environment.
One generation after another,

. - 55 this is how we’ve grown.
Q R 3 We are Burnette Foods.

INTEGRITY.

INNOVATION "

FORWARD-THINKING
BUSINESS

BURNETTE

FOODS
BURNETTEFOODS.com
231.2648116
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Abbott Nutrition is a proud sponsor
of the Western Michigan University

Food Marketing Conference

Similac =~ et EAS Ensure Glucema

SPORTS NUTRITION

A family of brands with a common dedication:
Helping people live healthier lives

— ) Abbott

1A abn ey S0 LITHEY N LISA
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Leading Change With the

VERY BEST!

. E w e ol ". >
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COTI'AGE CHEESE
S
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ALL MNATURAL | SOUR CREAM
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e [ainy Pure g Sretegd

%, SOUR CREAM

packaging innovation ¢ natural ingredients
logistics ® market channels, * people

We are very proud of the quality of our people and the products we produce.
If you’re interested in learning more about us or our premium dairy product
line, call one of our awesome area representatives at 800-748-0480.

www.enjoycountryfresh.com I v




GCOUNT THE WAYS

OUR SERVICGE ADDS UP!
———

* 9% On Time Deliveries
[within a 1 hour delivery window)

- 99% Order Fill Rate @
(in-stock and order guality)

+100% Guarantee on
Everyday Candy & Spices

« Weekly Sales Calls (one-on-one)

* Retailer Friendly Credit Return Policy
(71014 day turnaround)

* No Delivery Fees!
* Product Selection and Variety!
* Minimal Fuel Surcharge
* Low Minimum Orders

- Many items available in Case
and Each picks
Limited exceptions may apply

Throughout the Great Lakes Region - We Deliver What We Promise!

Contact our Grand Rapids Distribution Center
to learn more about our products and programs and what they can mean to

YOUR BOTTOM LINE!

1180 58th Street - Grand Rapids, M1, 49509
www.hthackney.com - 1-800-874-3550
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Join the lie’s fmnly

When you choose a career at Aunt'M'iIEFe'a. :_vpm.'u“ra‘

more than just a job. You're joining a family b@:sin_as

been baking Midwestern favorites for more than °

We will provide you with the ingredients you nee

including competitive pay, great benefits and cpportunities to
take your career as far as you wani fo go.




Martin's Super Markets originated in South Bend, Indiana, and has remained

a locally owned and operated grocery business since it started in 1947.
Now with 22 stores in Indiana and Michigan, we have a strong beliet in
friendly service, a commitment to great selection and prices, and a clean

store — all of which makes Martin's a great place to work and shop.

"Count On Us.” These words are more than just a slogan to us. We only hire
the best... and in return, our employees can “count on us” to provide the best,

most competitive benefits package, with the opportunity for advancement.

' o
a' '“, TO EXPLORE CAREER
[ OPPORTUNITIES, APPLY ONLINE AT
Count On Us!!  wWWW.MARTINS-SUPERMARKETS.COM
g—
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what ELEMENTS
HEIP YOU SHINE?

Congratulations WMU Students! Come grow your Talent

with Nestlé Waters. Explore our Career opportunities
www.nestlewaterscareers.com

The Healthy Hydration Company™
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Do you have the entire
consumer story?

Marketing Spend

E-commerce

Promotion Plan

Income

Price Changes

Healthcare

Costs
Cross Shopping

Employment
Sentiment

Gas Prices

Enhance consumer insights with global data and cognitive computing

While marketing, promotions, and price changes affect future sales, consumer behavior is also driven by numerous external factors.
Wages, cost of fuel, sentiment, and online search trends can impact the consumer’s willingness to buy. Prevedere's cognitive

computing engine, ERIN, enhances consumer insights by identifying the most predictive internal and external factors that influence
demand - by category, segment, or geography. With Prevedere, CPG companies and retailers can gain a holistic view of what drives

consumer behavior. Contact us today for a free consultation and demo.

Please visit www.prevedere.com or email inquiries@prevedere.com for more information.
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Pinnacle

FOODS INC.

Unleashing Brand Potential

r——/ﬁf =5
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Our brands are big, but our lean and nimble organization is small enough for every emplovee to

make a big impact. We offer opportunities for every team member to grow, gaining experiences

here vou wen't get anvwhere else., Our empowering, people-centric culture allows our team (o work
cross-functionally with colleagues at all levels of the company.

Are vou interested in unleashing vour potential at Pinnacle Foods? Visit us at

11'11'l'-'..FJ.fFJ!F4I| fefpods comicareers
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Growth dalivered.
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Pinpoint what matters. llluminate

where it can take your business.

IRl gets clients beyond what information and insight reveal to shed light
on what it can mean for thair business’ future. Because that's how real
evolution takes shape. Let us help move you forward at IRlworldwide.com



WE PUT EVERYTHING WE ARE
INTO EVERYTHING WE DO.

For more than two decades, we've helped guide our clients

through a complex, always-changing marketing environment with

consistently great ideas, regardless of medium or format. We're

proof that when you pour every cunce of energy and creativity
into your work every single day, good things happen.

Y/
N
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SALES & HQ CALLS

We work in a variety of retail verticals to
maximize our reach and grow our
business relationships.

RETAIL SALES & OPERATIONS

Our regional offices reach major food
retailers, while our involvement spans across
the nation to large-, medium- and
small-sized stores.

INSIGHTS

We provide the latest and greatest in
analytical tocls and CPG industry trends to
help you succeed.

MARKETING SERVICES

We provide an array of marketing services to
help elevate your brand and increase your
bottom line.

CUSTOMER SERVICE &
CONTINUOQUS SUPPORT

We work hard to ensure our clients get the
best sales & marketing agency services
possible to take their brand to the next level.

TRADE & DEDUCTION
MANAGEMENT

Our highly skilled and efficient Deduction
Management department will get you the
results you need, with timely and thorough
resolution.

WWW.IMPACTGRP.COM
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HERE'S TO AN INCREDIBLE START.

On your mark... o _
Food Marketing

Get set foran amazing future, CONTFEREWNTCE

CROSSMARE ot tulate
ROSSMARK congratfulates WESTERN MICHIGAN
LINAVERSITY

Michigan University's Food/
CPG Marketing Program.
Stay dedicated, motivated,
and focused. There's no limit

to what you can achieve,

CROSSMARK

Srnarter Way. Faster Growth,

CROSSMARK .com
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888-937-5282
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Serving large-scale retail centers with high-quality potted
plants and cut flowers throughout several states including:
Michigan, Wisconsin, Illinois, Indiana, Ohio, Kentucky and
Missouri.

M1gtezpi,ece

FLOWER COMPANY LLc
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| IT S TODAY'
BEST SELLER.
AND ALREADY
YESTERDAY'S
NEWS.

GET CLOSER TO YOUR
CUSTOMERS WITH SAP.

In a digital marketplace, a

great product is only a start.

With SAP, you can monitor

every consumer's needs, =
preferences and reactions in

" 4‘

real time. So you can change
your product experience,

not just with the times, but
with the moment. And ta
each consumer on the exat _—

journey they're looking for.




A=A FOUNDATION
W~ A LEADERSHIP, INNOVATION. EDUCATION.

PLEDGE YOUR SUPPORT
Wﬁmtmref vaMMwﬁr? starts here...

The NGA Foundation Is the 501(c)3 nonprofit arm of NGA which provides independent retailers with tools to develop more effective
recruiting programs, enhance retention effarts, and bolster professional and leadership development opportunities for employees.

Positioning the industry as an employer of cholce DEVELOPMENT
for college students and comnﬂ_l'ting to supporting Educational and training opportunities for
students planning careers with independent grocers. gssociates at all levels - from the front line to

the front office, including on-line training and
i ﬁ STUDENT MENTORING the Executive Leadership Development Program.

Connecting industry professionals with
students enrolled in food marketing or
retail based collegiate programs.

f;:_'?- SCHOLARSHIPS [- LEADERSHIP & WORKFORCE

SUPPORT THE NGA FOUNDATION TODAY!

Contact Maggie White MWHITEENATIONALGROCERS.ORG or
call 703-516-0700 for more information about making your donation.

NGAFOUNDATION.ORG




Launch Your Career
With Us!

=

Launch your nationwide career
in marketing/sales with us.

watchfire -

Color digital/message signs by
the top industry producer.

T AFITETEW R FRAKIIRRED

Data analytic optimized content
and plan integration.

Explore the evaelocity Advantage

signartinc.com 269.381.3012 5757 E. Cork St., Kalamazoo, M| 49048

177



EXPERIENTIAL MARKETING + EVENT TECHNOLOGY + AV INTEGRATION.

- BLUEWATER
800.344.6575

HELLO@BLUEWATERTECH.COM

TO EMPOWER LEADERS & ORGANIZATIONS WITH CAPABILITIES
THAT AMPLIFY THEIR STORIES, LEAVING A LASTING IMPACT.

BLUEWATERTECH.COM




GREAT [AKES

BRINGING

FINE WINES AND SPIRITS
TO THE STATE OF

MICHIGAN SINCE 1946

CENERAL WINES
LIQUDR COMPANY

BEVERAGE

F BAYSIDE Aeiis ¢
muﬁy FBAYSIE  3\enis Cooyee So.
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BUILDING BRANDS
THAT PEOPLE QUD€

[ MEIOMI
- Pascinge -

Constellation Brands
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STAND-UP BAGS

For Every Occasion

GRADUATING BRONCOS

Charge into the real world with Mars Wrigley Confectionery.
Apply today to work at one of the largest
confectionery companies in the world.

MARS WRIGLEY

confectionery

meijer

& 2018 Mars or Affiliates
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IVICLLANIE.

Congratulations
Food/CPG Marketing Program
graduates!
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?0. SpartanNash. Graphic Services
o

SpartanNash Graphic Services Specializes
in Desigh and Printing for the Food Industry

How can we help you?
Call (616) 878-2686

Proud to Support the Western Michigan University Food Marketing Conference




Notes:
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