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Thank You, Conference
Program Advertisers

The WMU Food & CPG Marketing Program would like to extend a special thank you to 
the following organizations for their advertising support.

Abbott Nutrition
Acosta
Advantage Solutions
Aunt Millies Bakeries
Bayer HealthCare
Bel Brands
Bell's Brewery
Bluewater Technologies
Burnett Foods
Catalina Marketing
Clorox
Coca-Cola
Cocktail Artist
ConAgra
Constellation Brands
Country Fresh 
Crossmark   
Great Lakes Wine & Spirits
Dawn Foods
Daymon Worldwide
E. & J. Gallo Winery
Fresh Thyme
Georgia Pacific
Hershey Company
Hormel Foods
HT Hackney
IGA
Impact Group
Imperial Beverage
Insignia Systems, Inc.
IRI Worldwide
Jewel-Osco
KeHE Foods

Kellogg Company
Kimberly Clark
Kroger  
Learning Evolution
Litehouse
Magnum Coffee Roastery
Mars Wrigley
Martin's Supermarkets
Masterpiece Flower Co.
McLane Food Service
Meijer, Inc.
Mondelez International
National Grocers Assoc.   
Nestle Waters
Nielsen Company
Paramount Coffee Company
Pepsico, Inc.
Pinnacle Foods
Prevedere
Procter & Gamble
SAP
Sargento
Shipt
SignArt/Evolocity
SpartanNash
SpartanNash Graphic Services
Starbucks
Sysco
The Gluten Free Bar Company
The JM Smucker Company
Unilever
Valassis
VML
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Thank you for the support
of our family of brands.



110



111



112



113



114



115



116



117



118



119



120



121



122



123



We are Hormel Foods, a global Fortune 500 company 

born in Austin, Minnesota and raised around the world. 

And while we are over 125 years old — we are just getting 

started. Come with us on our journey and watch us grow.
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O N E  O F  T H E  BEST P L A C E S  T O  W O R K  z RECENT GRADS  • B Y  S Y M P L I C I T Y  •  2 0 1 5

C H A L L E N G E

SKILLS
Y O U R

C U L T I V A T E

INTERESTS
Y O U R

B U I L D
CAREER

Y O U R

JOIN US

For more information, scan here 
or visit us online at:

www.hormelfoods.com/careers

SELLING POWER MAGAZINE’S

50 BEST
C O M P A N I E S
T O  S E L L  F O R

FOR THE TENTH CONSECUTIVE YEAR

E M P L O Y E E S

$9.2

20,000

B I L L I O N
I N  S A L E S

I N  F I S C A L  Y E A R

2 0 1 7

500
F O R T U N E

C O M P A N Y

$7. 4
M I L L I O N

I N  H U N G E R
D O N A T I O N S  I N
2 0 1 6

M O R E  T H A N

Do you want to sell for one of the 
top-rated companies in America?

Here are examples of leading brands within our portfolio.

Consider a career with Hormel Foods

Hormel Foods was founded in 1891 as a small retail store in downtown 

Austin, Minn., and has thrived for more than 125 years by following two 

principles set forth by our founder, George A. Hormel. 

•  Consumer and customer needs should drive product development. 

•  A high-quality company can be built only by high-quality employees. 

BRAND

®

®

BRAND

®

M A R K E T  S H A R E

35 BRANDS
M O R E  T H A N

H O L D  T H E

1or2No. No.
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You’ve set big goals for your career. 
Achieve them with SpartanNash.

“I use my degree every day at SpartanNash. After graduation, I knew I wanted to 
be a category manager, and the opportunities at SpartanNash have allowed me 
to reach my initial goals and set new ones for myself. What began as an internship 
in the fresh department has become a full-time career with advancement, thanks 
to the hands-on, real-time learning that I was exposed to at Western.”

Cortney Hilton, General Merchandise Category Manager, SpartanNash
WMU 2008, B.A. Food and Consumer Package Goods Marketing

SpartanNash Category Management Intern 2008

Western Michigan University Food and Consumer Package Goods Marketing graduates, from left:

 Todd Buzzell, Regional Sales Director - Great Lakes, 1980; Dan Moss, Grocery Category Manager, 2008;

 Cortney Hilton, General Merchandise Category Manager, 2008; Corey Fairbanks, Shelf Technician Specialist, 2009;

 and Carl Jones, Jr., Center Store Manager, Family Fare, Kentwood, Michigan, 1982

Find your next opportunity at spartannash.com/careers.

Customer Focus        •        Innovation        •        Patriotism        •        Teamwork        •        Respect        •        Integrity        •        Accountability        •        Celebration & Fun
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Dieline

production
journal

approvals
production 
artist

art 
director

studio 
manager

account 
director

dieline ] 8.5” x 11”

art source ] 

print method ] -

film ] -

printer ] -

colours ] 4

UPC ] -

project ] WMU Trade Ad

file name ] STB-KRG-168_WMU_Trade_Ad

docket ] STB-KRG-168

client ] Starbucks US

CMYK

date ] February 9, 2017 4:43 PM release date ] 02.09.2017r.1  ] WL

CRAFT AN EXCEPTIONAL  
CUP FOR EVERY MOMENT.

Keurig, Keurig Hot, K-Cup and the K logo are trademarks of Keurig Green Mountain, Inc., used with permission. 
© 2017 Starbucks Coffee Company. All rights reserved.

Visit athome.Starbucks.com
to enjoy more at-home favorites
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www.enjoycountryfresh.com

packaging innovation • natural ingredients 
logistics • market channels, • people

We are very proud of the quality of our people and the products we produce.
If you’re interested in learning more about us or our premium dairy product 

line, call one of our awesome area representatives at 800-748-0480.

Leading Change With the

VERY BEST!
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Congratulations WMU Students!  Come grow your Talent 
with Nestlé Waters.  Explore our Career opportunities 

www.nestlewaterscareers.com  
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Do you have the entire 
consumer story?

Enhance consumer insights with global data and cognitive computing
While marketing, promotions, and price changes affect future sales, consumer behavior is also driven by numerous external factors. 

Wages, cost of fuel, sentiment, and online search trends can impact the consumer’s willingness to buy. Prevedere’s cognitive 

computing engine, ERIN, enhances consumer insights by identifying the most predictive internal and external factors that influence 

demand - by category, segment, or geography. With Prevedere, CPG companies and retailers can gain a holistic view of what drives 

consumer behavior. Contact us today for a free consultation and demo.  

Please visit www.prevedere.com or email inquiries@prevedere.com for more information.
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Congratulations
Food/CPG Marketing Program 

graduates!
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SpartanNash Graphic Services Specializes 
in Design and Printing for the Food Industry

How can we help you?
Call (616) 878-2686

Proud to Support the Western Michigan University Food Marketing Conference

Graphic Services
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