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Executive Summary 

Summer Bash 2017 was a multi-component fundraiser event that took place on June 16th, 2017, 

designed to help DC Strong, a local non-profit organization that brings personalized gifts and 

exciting experiences to children battling cancer in order to keep their spirits up and minds 

focused on finishing the fight. The first note on DC Strong’s website is that “In our minds and in 

our hearts, we know that the children have to give everything they've got to get through the 

battle of pediatric cancer” and DC Strong’s mission is to remind them why they keep fighting 

and why it's worth fighting for. What they do brings people together and helps create memories 

that could not have happened otherwise. The components included a fundraiser jump event 

graciously hosted by Sky Zone Kalamazoo Indoor Trampoline Park in tandem with an ancillary 

fundraiser car show that encouraged the community to come out. 

 

Summer Bash took a great deal of organizing, with planning only starting early spring of 2017. 

Being a student with an event management minor from the Human Performance and Health 

Education Department, there was extensive knowledge learned about organizing an event but no 

classroom experience that could have given enough preparation for fully developing and 

implementing the event single-handedly. Fortunately, my project was overseen by a thesis chair, 

Dr. Anna Popkova of the School of Communication, and thesis committee members, Anthony 

Helms of the Carl & Winifred Lee Honors College, and Deb Droppers of the Human 

Performance and Health Education Department all at Western Michigan University. Along with 

the help of sponsors and volunteers, a successful fundraiser event was held on June 16th, 2017 

from 12:00pm-5:00pm in Kalamazoo at the Sky Zone Indoor Trampoline Park.  

 

Coordination of the event included finding a location to host the event, sponsors to help cover 

the cost of the event, all marketing and promotion for the event, and the organization of 

volunteers to help with event day activities. It was no surprise that a number of obstacles arose 

during the planning process. It ranged everywhere from finding a site to host the event, down to 

how the cars would be lined up for photography so that there would be no shadows from the 

position of the sun reflecting on the cars. The challenges were constantly present but the 

generous support that was received from family and friends greatly outweighed the troubles. 

The following report is an in-depth analysis of all aspects of Summer Bash 2017. 
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Situation Analysis & Research 

DC Strong, a local nonprofit, is an organization that brings personalized gifts and exciting 

experiences to children battling cancer in order to keep their spirits up and minds focused on 

finishing the fight. What they do brings people together and helps create memories that could 

not have happened otherwise. DC Strong was chosen to be the sole beneficiary of the Summer 

Bash event, a fundraiser jump event graciously hosted by Sky Zone Kalamazoo Indoor 

Trampoline Park in tandem with an ancillary fundraiser car show that encouraged the 

community to come out and support. They were chosen to be the recipient of all the profits from 

the event, vendors, and sponsors because of the deserving cause of supporting pediatric cancer 

patients, as well as being a local nonprofit organization with impact close to our home.  

 

The Sky Zone Kalamazoo Indoor Trampoline Park was asked to be the event host due to their 

guest experience standards, which are the driving force behind their operations and what they 

believe makes them stand out in customer service. Sky Zone is built around the foundation of 

healthy, fun activity that promotes being the best you that you can be. The followers of Sky Zone 

are jumpers that know the value of eating healthy, being active, and being kind to your body.  

 

Both Sky Zone Indoor Trampoline Park and DC Strong have well established followings which 

made deciding the primary and secondary publics simple enough for crafting and framing 

messages. With both organizations being local, it set the stage for an event that would promote 

community and encourage people to come together around a great cause. The difficulty with the 

event was that there was little to no budget, liability issues that needed to be addressed and 

many volunteers were needed to put the show on the road. The most daunting part was the 

weather; being as unpredictable as ever, we could only hope that it would be adequate enough. 

Cars are a big part of American history and the real classics are hard to come by these days in 

great shape, so most owners wouldn’t bring the cars out if the weather was anything but sunny. 

The challenge of being a first-time event created a fun dynamic and a learning experience that 

had the potential to build lasting relationships between Sky Zone Kalamazoo and DC Strong.  
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SWOT 

 

Strengths  

 

- Events are Community Oriented 

 

- Knowledge of Utilizing Social Media 

 

-Well Established Followings for DC and SZ 

  

-Cars are Foundation of American History 

Weaknesses 

 

-No Formal Budget 

 

-Possible Medical/Liability Issues 

 

-High volume of volunteers needed 

 

Opportunities 

 

-Potential to Create Lasting Relationships  

 

-Aiding DC Strong 

 

-Learning Experience 

Threats 

 

-Weather (Unpredictability) 

 

-Economic Uncertainty Post-Pres. Election 

 

-First Time Event  
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Target Audiences & Key Messages 

Target Audiences 

Primary Public:      ​Sky Zone Kalamazoo Followers 

Secondary Public:  ​Car Enthusiasts of Kalamazoo 

 

 

Key Messages 

#1: ​Summer Bash is a fundraiser supporting DC Strong, a local non-profit organization 

that brings personalized gifts and exciting experiences to children battling cancer. 

 

#2: ​Summer Bash proceeds will be donated to DC Strong to support cancer 

WARRIORS. It is important to emphasize the silent auction as part of fundraiser. 

 

#3: ​Summer Bash will be taking place just as local schools let out for Summer. 

This is a fun and safe way for students to get together and start off their break. 

 

#4: ​Jumping and cool cars are a draw for all ages. The event is designed to be a 

family friendly event that engages the community to come together for a day. 

 

Campaign Goals 

1. To increase event awareness for Summer Bash among target publics 

by June 15th, 2017. 

2. To fundraise over $400 in operating funds for DC Strong, a local 

nonprofit that brings gifts and experiences to families as a pediatric 

cancer care support system on the day of the event, June 15th, 2017. 
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Objectives, Strategies and Tactics 

Objective 1:  

By June 15th, 2017, to increase the number of Sky Zone Kalamazoo Followers aware of the 

Summer Bash events by reaching at least 1000 members of the target public. 

Strategy 1:  

Develop a campaign message that resonates with Sky Zone KZOO follower values. 

Tactic 1:  

Communicate with Sky Zone Kalamazoo Followers through local newspapers 

via the Submission of a press release to The Western Herald and Kalamazoo 

Gazette. 

Strategy 2:  

Design promotional materials that highlight the Summer Bash event.  

Tactic 1:  

Post flyer at local businesses related to health, fitness, and fun. 

Strategy 3:  

Utilize Sky Zone’s Facebook account to inform Followers of the Summer Bash event. 

Tactic 1:  

Create two posts encouraging followers to pre-purchase Summer Bash 

tickets. 

 

Objective 2:  

By June 15th, 2017, to increase the number of Car Enthusiasts of Kalamazoo aware of the 

Summer Bash events by reaching at least 500 members of the target public. 

Strategy 1:  

Design promotional materials that highlight the benefits of attending the car show.  
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Tactic 1:  

Post flyers at local car shows to engage those not on social media. 

[The Gilmore Car Museum Classic Car Show, Rotary Classic Car Show & 

Pancake Breakfast, Kalamazoo Corvette Club Car Show] 

Strategy 3:  

Utilize Sky Zone’s Facebook account to inform Kalamazoo Car Enthusiasts. 

Tactic 1:  

Create two posts encouraging early registration for the car show. 

 

 

Objective 3:  

To raise operating funds for DC Strong at the Summer Bash events with a goal of over 

$400. 

Strategy 1:  

Inform our target audiences with what DC Strong does and how their dollars spent 

will help them to fulfill their mission of aiding pediatric cancer patients with their 

Tactic 1:  

Include at the end of every social media post the website and information 

about DC Strong as well as state that donations and proceeds from the 

Summer Bash event will go to DC Strong for pediatric cancer care patients.  

Strategy 2:  

Engage event attendees to participate in games that will raise funds for DC Strong. 

Tactic 1:  

Set up silent auction table with donated items from the event sponsors with 

tables so that proceeds can be donated to DC Strong. 
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Schedule & Cost 

Date Tactic Appendix Reach Cost 

05/11/2017 Press Release to The Western Herald  

and Kalamazoo Gazette 

C 58,000 

Circulation 

$0 

05/20/2017 Post flyers at local car shows:  

The Gilmore Car Museum Classic Car Show 

B 50+ Car 

Enthusiasts 

$0 

05/23/2017 Post flyers at local businesses A 39 

Businesses 

$0 

06/03/2017 Post flyers at local car shows: 

The Kalamazoo Corvette Club Car Show 

B 75+ Car 

Enthusiasts 

$0 

06/05/2017 Create two facebook posts encouraging followers to 

pre-purchase Summer Bash tickets (1 of 2) 

I 6,297 

Impressions 

$35 

06/08/2017 Create two facebook posts encouraging early  

registration for the car show 

J 2,283 

Impressions 

$10.69 

06/12/2017 Create two facebook posts encouraging followers to 

pre-purchase Summer Bash tickets (2 of 2) 

K 849 

Impressions 

$5 

06/13/2017 Post flyers at local car shows:  

The Rotary Classic Car Show & Pancake Breakfast 

B 50+ Car 

Enthusiasts 

$0 

06/15/2017 Create two facebook posts encouraging early  

registration for the car show 

L 1,092 

Impressions 

$5 

  

Total 

  

68,735 

People 

 

$55.69 
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Implementation 

Creating a site map was something that I viewed as a checklist (appendix G). Accommodations 

had to be made for our sponsors if they needed electrical or water hook-up, which meant 

ensuring that licenses were obtained and that health inspectors provided approval. Electrical 

hook-up required cable protectors and cord floor covers along with the planning of accessible 

ingress and egress to meet ADA compliance. If needs were met, the to-do list item was crossed 

off. 

At the hub of all the action was the registration table. Designed as an interactive DJ booth, 

guests would come up to the table, adorned with prizes and raffle/auction items, an information 

station, and check-in for both the car show and fundraiser. Included is the certificate that was 

placed on the windshield of each car at the car show noting the host of the event and the 

beneficiary, surrounded by sponsors (appendix H). 

 

To ensure that the same message was given across all fronts of communication I deemed it 

appropriate to create an event fact sheet (appendix D). The fact sheet allowed others to make 

informed decisions and communicate the goals and objectives of the Summer Bash events on my 

behalf accurately and efficiently to potential attendees and sponsors. If sponsors wanted to take 

part in the event with a table and be a vendor for the day, a simple vendor agreement (appendix 

E) was written up to outline the rights of both the event host and the vendor to address 

liabilities. The day of event entertainment included a live DJ with full multi-part sound system. 

To address liabilities related to live music, a entertainment agreement (appendix F) was 

developed to again protect the rights of the entertainer and the event host.  

No cost was incurred for the live DJ who donated his time and equipment to the event. 
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Evaluation 

Objective 1:​ ​EXCEEDED 

 
Our initial objective was to increase the number of Sky Zone Kalamazoo Followers aware of the 

Summer Bash events by June 15th, 2017, by reaching at least 1000 members of the target public. 

Through the development of a campaign message that resonated with Sky Zone KZOO follower 

values, we were able to reach just over 3000 members on social media and through the 

dissemination of traditional print media, we were able to reach 39 businesses. This media 

included various prints from 6.5x6.5 inch to 8.5x11 inch informational posters, followed by a 

press release which included a media package to the Kalamazoo Gazette. 

Objective 2:​ ​EXCEEDED 

Our second objective was to increase the awareness among Car Enthusiasts of Kalamazoo of the 

Summer Bash events, by June 15th, 2017, by reaching at least 500 members of the target public. 

With the development of promotional materials that highlighted the benefits of attending the 

car show, we posted materials at local car shows [The Gilmore Car Museum Classic Car Show, 

Rotary Classic Car Show & Pancake Breakfast, Kalamazoo Corvette Club Car Show] to directly 

engage approximately 200 attendees with the rationale that they may not be on social media. 

We then utilized social media creating posts specified directly toward the car enthusiasts that 

were followers of Sky Zone Kalamazoo which reached just over 3300 people. 

Objective 3:​ ​EXCEEDED 

Our last objective was to raise operating funds for DC Strong at the Summer Bash events with a 

goal of over $400. With the setup of a silent auction table and the donation of proceeds from the 

jump tickets of the day, we doubled our goal donating $800 at the end of the day to DC Strong. 

The booth provided the opportunity for people to learn more about both Sky Zone and DC 

Strong, while being utilized as a silent auction table and DJ table. 

 

Overall, media efforts online proved to be more effective in bringing awareness of the 

event than the traditional print media. Our event host and beneficiary both had well developed 

followings and support group systems in place for hosting events like this. This was instrumental 

in making outreach and awareness much easier than anticipated. Posts were also made within 

specific groups with intent to have them engage in discussion and share with others. Reaching 

out to build a following and level of hype proved to be difficult. Using Facebook, followers were 

able to get updates on location, time, and activities. 
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Closing Reflections: The Lessons Learned 

The Summer Bash 2017 offered learning experiences that simply could not be found in the 

classroom. In the events world, it’s a fact of life that things can change unexpectedly, much like 

Michigan’s weather. What I have learned best is that it is how you react to challenges that will 

define your success. Turning around and making a hiccup an opportunity is what will keep the 

agenda rocking out in any field and life. 

 

I am particularly proud of the fact that we doubled our fundraising goal for DC Strong. Meeting 

these kids and seeing how happy they are to know that there are people in the world that care for 

them helps to put a new perspective on life. They showed tremendous courage and enthusiasm 

for the fight and knew that what was happening now was more important than any one thing 

that could have put a damper on the day. It was a real miracle that the weather completely 

shifted from what was predicted; we ended up with blue, sunny sky. In the future I would pick 

one component (jump or car show) and make that the only piece, to focus more on one target 

public instead of two, and be able to dedicate more time to the crafting and framing of the 

messages that went out to that target public. Having more personalized materials that could 

have made the event have a level of exclusivity would have raised more hype about the event. 

Also finding a warehouse to do the show in where cars could line up under a covered roof would 

have been nice so that there was no worry about people leaving early had the weather turned 

sour halfway through the event. 

 

I hope to in the future be able to pull upon the skills I have gained and improved through this 

experience. The events world is ever-changing with new technologies, bigger sets, more extreme 

venues, and the highest of stakes to do it right the first time. I am more excited than ever to step 

into this world and I owe thanks to friends, family, and my committee for helping guide me and 

offer endless support while I battled to make my dreams a reality.  
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Appendix C 

 

_____________________________________________________________ 

 

PRESS RELEASE  Tyler Connors 

05/11/2017   734.780.6685 

FOR IMMEDIATE RELEASE      tyler.connors.1@gmail.com 

 

SKY ZONE KALAMAZOO TO HOST SUMMER BASH FUNDRAISING EVENT TO SUPPORT 
PEDIATRIC CANCER CARE VIA DC STRONG  

Sky Zone Kalamazoo Indoor Trampoline Park to host first annual fundraiser jump event with car show 
raising funds for local non-profit supporting pediatric cancer care.  

 

KALAMAZOO, (MI) – Sky Zone Indoor Trampoline Park, Kalamazoo’s first indoor trampoline park 

designed for all ages will host their first annual fundraiser jump event and car show, Summer Bash 2017. 

Sky Zone​ ​is the original and premier indoor trampoline park where guests can enjoy trampoline dodgeball 

and dunking, the foam pit, birthday parties and more. The Summer Bash 2017 fundraiser jump event will 

take place on Friday, June 16​th​ 2017 from 12:00p.m.-5:00p.m., and the car show check-in will begin at 

11:45a.m. with the show running during the fundraiser.  

Will DeLange, the GM of the Kalamazoo Sky Zone Indoor Trampoline Park, noted “[that] it’s 

rewarding to know that what you do is giving back to the community and supporting those who need it 

most.” 

Sky Zone Kalamazoo’s promise of “Wow” ties the organization to the mission of giving back and 

creating memorable experiences. When CEO Jeff Platt opened the doors of a park, he aimed to have it be 

a memorable experience hoping guests will want to come back for more. “Wow” is what Sky Zone has 
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committed to deliver to anyone who walks in the door, and “wow” is what they want customers to say 

when they leave.  

The Summer Bash 2017 Jump and Car Show events are a fundraiser supporting DC Strong, a 

local non-profit organization that brings personalized gifts and exciting experiences to children battling 

cancer in order to keep their spirits up and minds focused on finishing the fight. It is noted on the 

homepage of DC Strong’s website that “In our minds and in our hearts, we know that the children have to 

give everything they've got to get through this battle” and DC Strong’s mission to remind them why they 

keep fighting and why it's worth fighting for. What they do brings people together and helps create 

memories that could not have happened otherwise. 

About 

Since 2004, Sky Zone, LLC has created and built the world’s first all-walled trampoline playing court – a 

concept so unique it was awarded United States Patent No. 5,624,122. Sky Zone, LLC currently has over 

120 franchises open across the United States, Canada, Mexico, Australia, and Saudi Arabia. Sky Zone 

Trampoline Parks feature a wide array of fun, fit and low-impact activities ranging from Open Jump, 

Ultimate Dodgeball and SkyFitness classes to birthday parties, corporate events and other group outings. 

The franchise has been awarded various accolades, including being ranked 308 on Entrepreneur’s 2016 

Franchise 500 list, 273 on the 2015 Inc.’s 500/5000 list, 152 on the 2014 Inc.’s 500/5000 list, 55 on the 

Forbes America’s Most Promising Companies list, “Best Gym Alternative” by Vegas Seven Magazine, 

“2012 Locals Choice for Kid’s Birthday Party” by Southbay Magazine and one of Entrepreneur’s 2013 

“Fresh Concepts Livening Up Franchising.” For more information, visit ​www.skyzone.com/kalamazoo​. 

### 
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Appendix F 
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Appendix G 
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Appendix H 
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Appendix I 06/05/2017  ​6,297 ​People Reached ​185 ​Pre-Purchased Jump Tickets 

 

 

 

Appendix J 06/08/2017  ​2,283 ​People Reached ​12 ​Pre-Registered Cars 
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Appendix K 06/12/2017  ​849 ​People Reached       ​23 ​Pre-Purchased Jump Tickets 

 

 

 

Appendix L 06/15/2017 ​1,092 ​People Reached    ​7 ​Pre-Registered Cars 
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Sponsors  

The Kalamazoo Growlers Portage Police & Fire 

 

Staples Izzy’s Lemonade 

 

Texas Roadhouse - Portage Leader’s Marine & RPM 

 

Latitude 42 Brewing Company Cold Stone Creamery 
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