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Introduction
The textile and apparel industry is the
second largest polluting industry in
the world after the oil industry.
In order to make any changes in the
acceleration of the current
environmental crisis, we must practice
sustainable fashion efforts and spread
education and awareness of the
effects of the fast fashion industry.

Despite the many organic and cellulosic fibers and
materials used in the fashion industry, much of the waste
and pollution that impacts our earth in a negative way
comes from the textile and apparel industry. There are
many irreversible and detrimental impacts that the earth
has faced because of the fashion industry, but with time
and change, there are many more eco-friendly ways to
help revitalize the world we live in, starting with the way
textiles are constructed and used.

JORDAN MILLER - PURPOSE STATEMENT

OBJECTIVE 1.
To explore how have fast fashion
brands contributed to the pollution
and current environmental
problems.

OBJECTIVE 2.

Objectives
of Study

To understand how some suitable
fashion brands have been working
to combat some of these
environmental crises so far.

OBJECTIVE 3.
To develop a sustainable fashion
campaign to spread awareness
about sustainable fashions among
young adults.

Main Areas of Study
FAST FASHION CONTRIBUTION
What and how fast fashion brands are doing to
contribute to the environmental pollution and
problems.

SUSTAINABLE FASHION BRANDS
How sustainable fashion brands have been working
to combat some of the environmental issues so far,
and how consumers can help to support these
brands.

SUSTAINABLE CAMPAIGNS
Fashion marketing campaigns companies could use
to work towards a greener fashion industry.

Sustainable Fashion Campaign
Target Customer
The target customer for these sustainable fashion campaigns includes
young men and women aged 16-35. This age group includes the biggest
consumers of fast fashion garments and they will also be the most likely
to be affected by the current environmental crisis.

Promotional Mix Recomendations
and Rationale
As a part of the promoting and educating of sustainable fashion
campaigns, the use of a sustainable window display, a sustainable social
media account, and a sustainable fashion flyer will be used in this
campaign. These will help to convince people of the current
environmental impacts caused by the textile industry and help to create
a change needed towards a greener fashion industry.

Sustainable Fashion Campaign
Communitcation Objectives
The objectives of this campaign are to spread awareness and knowledge
of sustainable fashions. This will help to spread awareness of what
sustainable fashion is and why it is relevant in today's society. An
increase in knowledge of why fast fashion has been a problem and what
will continue to happen to the environment if no changes are made will
result from this campaign as well.

Measurement and Evaluation of
Promotional Activities and
Effectiveness
The growth and success of these campaigns will be monitored by various
forms of feedback on a continuous basis from the community. There will
be surveys, quizzes, and polls on the Instagram account posts and
stories. Follower count and attraction to the page will also be monitored
on a regular basis.

Sustainable Fashion Window Display

Sustainable
Instagram Page

SUSTAINABLE
FASHION FLYER

Conclusion
Though there are many irreversible damages that have already been done to accelerate the
current global environmental crisis and climate change that the fashion industry has taken
a large role in, there are many sustainable efforts companies can and do practice in hopes
of changing the fashion industry and the environment in general, one t-shirt at a time.

PERSONAL
LEARNINGS &
TAKEAWAYS
My advice for readers for sustainable shopping. Learning how to
sew and alter clothing is a key way to fix and refurbish clothing in
order to create less waste in the environment. Shopping second
hand from resellers such as Depop, Poshmark, Ebay or from
vintage and thrift stores will help to give a garment another life.
If brand new items are essential, shop from sustainable brands
such as Patagonia, Toms, and Tentree. Avoid impulse buying
from fast fashion brands such as H&M, Zara, and Forever 21.

